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Newport Study 
October 1998 


Source: https://www.industrydocuments.ucsf.edu/docs/lkln0004 
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Purpose: 

• Review databases and tap into knowledge of our 
Field Sales Force to ascertain how PM should 
compete with Newport. 




N«wp«tSUidy-BKiMO/dcI- 3rt7/99 


Source: https://www.industrydocuments.ucsf.edu/docs/lkln0004 
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Newport Share Growth 

(Chg. pp 52wks vs. YAG*) 
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Growth Drivers 


• Gradual contiguous expansion 

“ Approximately 50% of growth from underdeveioped geographies 
since 1994 

• Broadening consumer appeal 

- Highly developed among African American and Hispanics (PR) 

- Growth across all age/race subsets 

- Recent white Young Adult Smoker (LA to 24) growth 

- Retaining smokers 

• Numerous new product distractions 
“ Non-menthol? 
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Source: BP Estimates based on Nielsen data 
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Source: https://www.industrydocuments.ucsf.edu/docs/lkln0004 
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Newport Geographic Expansion 






Proprietary & Confidential 


FYP1999 Competitors 3117^9 22 


Source: https://www.industrydocuments.ucsf.edu/docs/lkln0004 



PM USA 



Itowport Share Deve 

(52wks) 




# Inoludud ^ ^ data constmints. 
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Source: https://www.industrydocuments.ucsf.edu/docs/lkln0004 
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Newport Geographic Volume Trends 

(Bil. units 12mm) 
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Developed: Share > 7%, Relative growth < 15% 

Growth: all others 
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Menthol Brands Share Trends by Geographic Group 

(% 12miin) 


Developed 



Ava. Annual Chg. 
(ppimto8/98} 


Newport 0.6 

Kool 0.0 

Salem -0.1 

Discount Menthol -0.4 


Other Premium Menthol 0.2 


Z1^Z99PZ10Z 1 

Source* MSA Shipments 


Growth Emerging 




Aim. Annual Chq. 
{pp 1/94 to 8/98) 



Am. Annual Cha. 
(pp 1/94 to 8/98 
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Source: https://www.industrydocuments.ucsf.edu/docs/lkln0004 
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Newport Adult Smoker Share by Age 

(%) 


18-, 17 
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US Population Trends 

Total Adults (LA+) LA to 24 



1990 

1995 

2005 

1990 

1995 

2005 

White 

77% 

76% 

73% 

71% 

68% 

65% 

African American 

11% 

11% 

11% 

14% 

14% 

14% 

Hispanic 

8% 

9% 

10% 

12% 

13% 

15% 

Other 

3% 

4% 

5% 

4% 

5% 

6% 



Source: US Census Bureau 


Newport Sfci<^ BH/MCV<kl - 3^17/99 • 24 


Source: https://www.industrydocuments.ucsf.edu/docs/lkln0004 
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Future Outlook 


Demographics suggest continued growth... 


...However, geographic/distribution opportunities 
are in non-core markets, which present 
demographic challenges. 
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Pfawport Study- BH/MO/ dd - 3^7/98 • 31 


Source: https://www.industrydocuments.ucsf.edu/docs/lkln0004 
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Newport Distribution 

(% stores receiving 13wm) 
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Demographic Index 
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Development Index 

(52wks) 
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Perceived Resource Allocation 


• Investment spending 

• Promotion strategy 

- High support in Growth/Emerging areas 

- Minimal spending in core areas 

• Media strategy 

- Proportional spending to volume 





NewportdWdy’BHA^dd* a/17y90-3d 


Source: https://www.industrydocuments.ucsf.edu/docs/lkln0004 
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Newport Buydown Activity in C-Stores 


Buydown Incidence Ava. Buvdown Values 

(% 13wm) ^$/pk 13wm) 
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Source: Nielsen 


Proprietary & Confidential 


F^P t99d Comp«tftor* 3/i7«9 25 


Source: https://www.industrydocuments.ucsf.edu/docs/lkln0004 
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Newport Buydown Activity in C-Stores 


Buydown Incidence 
(% 13wm) 
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Newport Estimated Marketing Spending 

($/M) 
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Maverick and Old Gold Distribution 


Maverick 


f% Stores Receiving 52wks) 


Old Gold 





m StMS ProjMtMl Dctetan • 11 1«M 


Si»«Ki>*i PN Mm Praf««t«d • WMUy * tt 1*M 



1»9Comp#«ort an7/9e 27 


Source: https://www.industrydocuments.ucsf.edu/docs/lkln0004 
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Newport Packing Distribution 

(% stores receiving 52wks) 


Total US Developed Growth Emeraina 
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Source: https://www.industrydocuments.ucsf.edu/docs/lkln0004 
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Race Contribution of Totai Aduit (LA+) Smokers 

(12mm) 


Newport 


Marlboro 


Other 

8% 


American 
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Other 

Hispanic 6 % 
African 5 % 
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Newport Distribution 
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Newport Overview 


• YTD share 6.9%, up +0.5pp vs. YAG 

• Share of menthol category 27.4%, up +1.8pp vs. YAG 

- Menthol category relatively unchanged since 1994 

• Overdeveloped in; 

- Regions 1 and 2 

- Nielsen A counties and Metro 

- Pack outlets 

• Growth across all trade classes and geographies 

• YTD share of Young Adult Smokers (Legal Age to 24) 17.0%, up 
+5.0pp since 1994 

• Full flavor franchise 
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Source: https://www.industrydocuments.ucsf.edu/docs/lkln0004 
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Newport Adult Smokers by Age 

(%) 
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Source: https://www.industrydocuments.ucsf.edu/docs/lkln0004 
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Newport Volume Change vs. YAG by Geography 

(Bil. units 12mm) 



■Hi Developed wmm Growth ■■■ Emerging— Newport Total Volume 


Source; MSA Shipments 03/18^17 


Source: https://www.industrydocuments.ucsf.edu/docs/lkln0004 


